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ABSTRACT
The aim  o f  the article is to establish the specifics o f understanding local and 
world news from  different sources by young people (Internet portals, social net
works, TV, the press).

M ethods. The study involved 200 students aged from  17 to 23 (female, 
n = 120 and male, n = 80). The empirical research intended to solve three tasks. 
The first task is to model a hierarchy o f media according to two criteria: fre 
quency o f usage and a degree o f trust. We solved this task via a ranking method  
and a correlation analysis o f the data. The second task, to analyze the ideas 
o f young people about the characteristics o f  information from  different media, 
was reached through an author's version o f a sem antic differential. The third 
task, to establish categories o f consciousness that mediate the understanding of
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the information, was implemented through factorization o f the data o f sem antic 
differential.

Results o f the research. We established that young people demonstrate 
maximum trust to the information from  Internet portals, social networks and 
through direct informal communication. They demonstrate the lowest degree 
o f trust towards the m essages from  representatives o f the administration, TV 
and the press. Comparative analysis revealed statistically significant differences 
among the profiles (p < 0.01), apart from  the information from  the Internet por
tals and the press. We established num ber o f categories that mediate the under
standing o f the information, demonstrate a more complex cognitive form ation 
o f consciousness regarding digital media. The content o f the leading categories 
appeared to be statistically identical.

Conclusions. The study revealed a direct correlation between the level of 
trust and a degree o f officiality o f the source. Young people demonstrate higher 
degree o f trust to unofficial sources and less trust to official sources. According 
to young people's perception, information from  the Internet portals affects their 
cognitive sphere while social networks and TV touch the emotional. A common 
feature o f the news from  digital and printed media is a highly competent ap
proach to the creation o f the content. Undifferentiated content o f the categories 
proves poor understanding o f its nature and the relevance o f efforts to develop 
the independence and critical thinking o f young people.

Key words: mass media, information, young people, degree o f trust, cate
gories o f consciousness.

Introduction
A  diversity o f the information sources is one o f the most 

essential aspects o f the modern information society. The Inter
net has undoubted advantages in comparison with traditional 
media (the press and TV), e.g. an update rate, a variety of 
encryption methods, a level o f self involvement in the content 
o f interest and demonstration o f one’ s own opinion on current 
events.

Naturally, representatives o f the generation Z, the one 
who has had access to the Internet from  a young age, prefer 
the Internet to other media. Despite all the benefits o f the In
ternet, there is one essential drawback — open access to infor-
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mation o f any kind. Therefore, the problem of an impact o f the 
Internet on a user becomes an object o f psychological studies 
more and more often. The studies on this problem are mainly 
o f two kinds. The first is the theoretical and empirical study 
on psychological safety o f the Internet information for  the 
users o f different age groups (Aysina, 2019; K irillov & Solo
vyeva, 2020; Ovcharenko, 2017; Chusavitina, Davletkireeva & 
Novikova, 2016, etc.). In the second group, an object o f the 
research is a potential destructive and propaganda manipula
tion o f a person (Gorbunov, 2016; Krinickiy, 2019; Salikhov & 
Krasnoshchechenko, 2020; Zhang et al., 2013, etc.)

A  comparative analysis o f information impact from  d if
ferent sources might be another perspective direction for  the 
research. It would help to establish the specifics o f Internet 
impact on the recipient. There are few  researches in this field 
at the moment. For example, a group o f Russian psycholo
gists compare public discourse on pension reform  in official 
publications and on the Internet in their study (Drobysheva, 
Yemelyanova, Drobysheva & Shmidt, 2019). The authors used 
publications devoted to an employment problem from  the news
paper «Trud» and the content from  the Internet forums. They 
revealed a number o f differences with an emotional-lexical 
analysis o f the texts. The most significant difference was the 
nature o f the information. In most cases, the press interpreted 
the reform , and the analysis appealed to the rationality o f a 
recipient. Meanwhile, Internet forum s were a platform  to ex
press negative emotions. Thus the results o f the research show 
that different media can produce opposite content regarding 
the same event. The explanation is in the degree o f officiality  
o f the sources.

There are numerous interpretations o f local and world 
events in different mass media. This knowledge is important 
for  several reasons. One o f them is a regulation o f behaviour of 
young people as the most socially-active category o f the popu-
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lation which is in the process o f cyber socialization (Onufriie- 
va, Didyk & Chekanska, 2019). Another reason is modelling a 
worldview of people o f a new form ation. The reasons mentioned 
above determine the actuality o f the research o f understanding 
the information from  different mass media by young people.

Object of the article
An object o f the article is to establish the specifics o f un

derstanding local and world news from  different sources by 
young people (Internet portals, social networks, TV, the press).

Materials and Methods
The study (voluntarily and anonymously) involved 200 stu

dents o f 1-4 courses from  different faculties o f Brest State 
A .S. Pushkin University. The participants included 120 fe 
males and 80 males aged from  17 to 23. The collecting o f em
pirical data was carried out throughout 2020.

The empirical research was to achieve several tasks:
1. To establish the hierarchy o f media according to two 

criteria: frequency o f usage and degree o f trust. To realize 
this task, we used a ranking method. The students got a list 
o f the most popular types o f media. Primary processing o f the 
data comprised calculating the arithmetic average rank o f each 
source, secondary one was carrying out a correlation analysis 
o f the average profiles estimates.

2. To analyze the ideas o f young people about the charac
teristics o f information from  different media. W e used the 
author’ s variant o f a semantic differential method. As descrip
tors we used 30 characteristics o f information presented in 
various dictionaries. The students evaluated the information 
about current events from  different media according to the 
unipolar scales. Data processing comprised constructing ave
raged profiles for  each source and subsequently comparing 
them.
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3. To reconstruct the categories o f consciousness that me
diate the understanding o f the information by young people. 
The initial empirical material was data o f the semantic d iffe 
rential (Petrenko, 2005: 91, 98, 191, 225): a centroid method 
with an extraction o f the main components that included a 
varimax rotation (program SPSS v. 16). Only the descriptors 
which had a high degree o f statistical significance were used 
to form  the factor (for 30 variables r = 0.36 for  р < 0.05 and 
r = 0.47 for  р < 0.01).

Results and Discussion
Table 1 presents averaged profiles o f different information 

sources. The data is obtained by ranking (1 is the highest and 
7 is the lowest).

Table 1
Results o f ranking o f the information sources

Information source

Ranking criteria
Frequency 
of usage Degree o f trust

М Rank М Rank
The press 2.04 7 3.31 7
TV (local) 3.06 5 3.26 8
TV (foreign) 3.11 4 3.42 4
Radio 2.44 6 3.36 5
Internet Portals 5.86 2 5.18 1
Social Networks 6.02 1 4.63 3
Other people (relatives, friends, 
etc.)

5.42 3 5.05 2

Representatives of the 
administration

2.02 8 3.38 6

Data from  Table 1 prove that digital media are the most 
frequently used by young people (primarily social networks
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and news Internet portals), as well as information through 
communication with other people. The least used sources are 
the radio (the usage is occasional either in a car or during the 
visit to the older generation), the press and representatives 
o f the administration. Thus, in terms o f frequency o f usage, 
digital media and informal communication get the leading po
sitions.

Regarding a degree o f trust, the positions are as follows 
in descending order: Internet portals (tut.by, onliner.by, etc.), 
informal direct communication and social networks. Even 
though social networks are frequently used source o f in for
mation among young people, a degree o f trust in its content 
is lower than in specialized portals or people they know. The 
main reason for  a decrease in trust might be one’ s self expe
rience that proves a possibility o f falsifying the information 
(e.g. Photoshop). Probably, the information from  social net
works goes through so-called check up through the comparison 
with opinions from  the Internet portals and interpretation by 
competent people.

A ccording to the answers, the least trustworthy sources 
are representatives o f the administration, the press, and local 
TV channels. A  common feature o f these three sources is a high 
degree o f officiality . This fact determines the specifics o f the 
selection, presentation and interpretation o f messages under 
the ideological guidelines that are currently socially approved.

There is a direct but not strongly pronounced correlation 
between frequency o f usage and a degree o f trust to the source 
(r = 0.76, r = 0.72 for p < 0.05 and r = 0.72 for  p < 0.05).

Therefore, it is advantageous to limit the study with the 
sources which have extreme points o f the degree o f trust: ma
ximum (Internet portals and social networks) and minimum 
(TV and periodicals). The data in Table 2 sums up the results 
o f the analysis o f the ideas o f the students about the charac
teristics o f information from  different media.
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Table 2
Averaged profiles o f the information from  different 

types o f media

№ Characteristics 
o f the information

Internet
portals

Social
networks TV News

papers
1 Fast 6.28 6.12 4.2 3.11
2 Complex 3.56 3.48 3.92 4.09
3 Structured 5.28 4.50 4.29 5.09
4 Analytical 4.62 4.13 4.46 4.62
5 Real 5.13 4.63 4.28 4.16
6 Qualified 4.8 4.00 4.91 5.03
7 Comprehensive 4.81 4.54 3.91 4.37
8 True 5.01 4.56 4.04 4.23
9 Secret 3.36 3.31 3.09 2.92
10 Brief 4.72 4.67 3.85 4.01
11 Informative 5.32 4.72 4.56 4.78
12 High quality 4.95 4.25 4.44 4.38
13 Useful 5.6 5.22 4.36 4.16
14 Full 5.29 5.01 3.96 4.27
15 Prompt 5.94 5.78 5.34 4.25
16 Contradictive 4.65 4.67 4.1 4.07
17 Essential 5.15 4.70 4.4 4.15
18 Poor 3.44 3.27 3.9 4.18
19 Objective 4.9 4.56 3.9 4.18
20 Inducing to the conclusions 5.55 5.18 3.36 4.39
21 Inducing to the actions 5.17 4.90 3 3.50
22 Raw 3.79 4.14 3 2.67
23 Descriptive 5.32 5.10 4.45 4.66
24 Critical 4.53 4.31 3.76 3.53
25 Accurate 4.87 4.31 4.04 4.20
26 Verified 4.54 4.25 4.4 4.47
27 Negative 4.52 4.64 4.12 4.01
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№ Characteristics 
o f the information

Internet
portals

Social
networks TV News

papers
28 Blank 3.36 3.97 3.63 3.71
29 Reliable 4.72 4.08 3.96 4.20
30 Scandalous 5.11 5.26 4.68 4.29

According to the data in Table 2, young people find news 
from  digital media at most fast (1) and prompt (15). Infor
mation from  Internet portals encourages thinking (20) while 
information from  social networks arises vivid  emotions (30). 
Information from  TV has similar characteristics to the one 
from  social networks: prompt (15) and scandalous (30). Unlike 
social networks, TV news producers are more qualified (6). 
Information from  the periodicals is highly rated as structured 
(3), qualified (6), and informative (11).

A  comparison o f the profiles shows that the characteristics 
o f the information from  Internet portals and social networks 
(t = 5.71 with a critical t = 2.71 for  р < 0.05) d iffer from  the 
one from  the Internet portals and TV(t = 5.6). Meanwhile, 
there is not much difference between profiles o f Internet por
tals and the press (t = 1.19). According to the respondents, 
the information from  these types o f media possesses the cha
racteristics o f qualified, verified information like structured 
(3), analytical (4), accurate (25) etc. In young people’ s view, 
information from  the Internet is not only faster (1) and more 
prompt (15), but also has a certain power to transform the 
thinking and behaviour o f the recipients (21, 22).

W e have established the categories o f consciousness that 
mediated the understanding o f information by young people. 
Under the Kaiser’ s selection criterion, different types o f media 
have a different number o f categories: Internet portals — 9, so
cial networks — 10, TV and the periodicals — 8 each. This fact 
demonstrates a greater cognitive com plexity o f information 
from  digital media in young people’ s minds. It is fu lly consis
tent with their experience o f using different media (Table 1).
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Table 3 reflects the content o f three leading categories for  each 
type o f media, since most o f identified categories have very 
low subjective significance (the percentage o f variance does 
not exceed the randomness threshold).

Table 3
Categorical structure o f information from  different media 

in the consciousness o f young people

Internet portals Social networks
1 «Positive assessment» «Positive assessment»

(27.05%) (26.75%)
real 0.795 accurate 0.802
objective 0.745 objective 0.764
structured 0.735 true 0.762
analytical 0.698 reliable 0.760
essential 0.664 verified 0.696
true 0.625 real 0.677
reliable 0.606 high quality 0.661
accurate 0.603 useful 0.573
verified 0.565 essential 0.562
high quality 0.532 comprehensive 0.546
informative 0.511 full

analytical
0.523
0.469

2 «Impact strength» «Impact strength»
(9.75%) (9.77%)

prompt 0.763 inducing to the 0.792
inducing to the 0.752 actions
conclusions scandalous 0.773
inducing to the actions 0.737 prompt

inducing to the 
conclusions

0.632
0.610

3 «Activity» (6.93%) «Negative assessment» 
(7.46%)

useful 0.658 negative 0.803
fast 0.655 contradictive 0.695
full 0.653 blank 0.532
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TV Newspapers
1 «Positive assessment» (35.95%) «Assessment» (28.75%)

reliable 0.846 verified 0.853
accurate 0.806 accurate 0.846
true 0.803 reliable 0.804
verified 0.775 real 0.781
full 0.762 high quality 0.697
real 0.758 full 0.679
objective 0.755 descriptive 0.610
high quality 0.686 blank 0.579
useful 0.686
comprehensive 0.641
informative 0.625
essential 0.601
descriptive 0.538

2 «Impact strength» «Impact strength»
(9.12%) (9.92%)

inducing to the conclusions 0.767 prompt 0.737
inducing to the actions 0.747 inducing to the 0.711
prompt 0.581 conclusions

inducing to the
actions
fast
useful

0.628

0.592
0.589

3 «Activity» (5.94%) «Activity» (7.72%)
structured 0.822 structured 0.801
analytical 0.642 analytical 0.706
fast 0.424 informative 0.600
raw -0.497 qualified 0.551

Their titles are as close as possible to the universal cate
gories o f consciousness: Assessment, Strength and A ctivity 
(Osgood, Suci & Tannenbaum, 1957). There is a percentage 
o f the factor variance next to the category title, and opposite 
to the descriptors there is their statistical load by the factor 
(p < 0.01).
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Horizontal analysis o f the data in Table 3 demonstrates a 
high level o f equality o f the categories. First factor includes 
various features o f information: objectivity, trustworthiness, 
completeness, etc., as well as its types (descriptive and ana
lytical). The only difference is in the category that reflects a 
factorization o f information from  the press. It has less content 
and a more complex internal organization presented with two 
poles «accurate-blank». That is why it got a more general title 
«Assessment».

The second category is more homogenous according to its 
leading descriptors. Young people interpret the power o f the 
information mainly as its influence on the recipient’ s thinking 
and behaviour (20, 21), and its relevance (15).

The content o f the third category, equal to the universal 
category «A ctiv ity», is different for  all the media. Regarding 
the Internet portals, an emphasis is on their technological ca
pabilities (transmission speed and pluralism o f points o f view). 
For TV and the newspapers, the activity o f the information as
sociated with the activity o f the creators who work on the con
tent and presentation. The information from  social networks 
comprises negative characteristics in the minds o f the respon
dents, therefore, it is designated as «Negative assessment» in 
Table 3.

Conclusions
Young people prefer digital media (social networks and In

ternet portals) and information got through informal commu
nication. These sources are the most trustworthy according 
to the analysis. The least trustworthy sources are officia l in
form ation (TV, newspapers, representatives o f the administra
tion). A  correlation between a degree o f trust and officiality  
o f the source might be considered as a manifestation o f a psy
chological peculiarity o f this age group, the youth nonconfor
mism, in the modern reality o f a digital society.
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A  relation between frequency o f usage and a degree of 
trust to its contents is direct, though statistically not high
ly pronounced. Such a correlation proves the existence o f a 
gap between usage o f the source and interpreting its contents. 
Probably, it is this gap that makes it possible to organize a 
«zone o f proximal development» for  the development o f inde
pendence and critical thinking o f users.

The perception o f young people o f the information from  
the different media (Internet portals, social networks, TV) is 
significantly different. The fundamental difference is in «the 
sphere o f influence o f inform ation» or «the sphere o f the re
cipient’ s response». Specifically, information from  Internet 
portals is addressed to the cognitive sphere while information 
from  social networks and TV touches the emotional sphere. 
The profiles o f the Internet sources and the press are statis
tically identical. This result is primarily due to the coinci
dence o f ideas about a qualified approach in the processing and 
presentation o f information through the media o f different 
generations. There are certain differences referred to a faster 
broadcast o f Internet information and the ability to transform 
a user’ s thinking and behaviour.

The categories o f consciousness that mediate young peop
le ’ s understanding o f information from  different media are 
identical in their content. The representatives o f the gene
ration Z assess the information positively and empower with 
the ability to transform the recipients. However, the poorly 
differentiated content o f the categories and the simplicity of 
their internal organization prove that the parameters o f in
form ation are very little understood by young people. That is 
the reason they do not correspond to a specific type o f media. 
In practice, it means that information from  different sources 
has the same level o f influence. Secondly, there is a necessity 
to teach to analyze information creating the «zone o f proximal 
development». That may be possible by raising up a habit o f 
asking and answering questions, e.g. «W ho is the source?»,
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«W hat are the purposes?», «W hat is the position?», «W hat 
are the pros and cons?», «How does this position correlate with 
m ine?». Third, such habits are significant both on a social 
level (being an effective way o f countering possible organized 
destructive attacks on the mass consciousness) and individual 
(acting as a defense against possible cyber crimes).
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М едведська Олена. О собливост '1 р о зу м н н я  м олодим и лю дьм и новинноi  
iнф орм ацii з р iзних т ит в ЗМ К

АНОТАЦ1Я
М ет а cm am m i -  встановити специфiку ощнки т а розумНня молодими 
людьми /нформацнпро пот очн поди в Kpa'iHi та ceimi, одержуваноУз р'з- 
них ЗМ К (новинн '>нтернет-портали, cоцiальнi мережi, mелевiзiйнi пере
дач/, пер'юдичш друкован видання).

М ет оди. Досл'дж ення здйсн ено  на вибiрцi студент'в у eiu,i вiд 17  до 
23 рошв (д'вчата, n = 120 i юнаки, n = 80). Ем причне досл'дження було 
спрямоване на вирш ення т рьох завдань. Перше -  побудова /ерархи ти- 
п в  ЗМ К за двома криmерiями (частота звернення до джерела i ступ/нь 
до&ри до нього). Вир'>шувалося це завдання за допомогою методики ран
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жування i кореля^йного анал'зу отриманих даних. Друге -  анал'з уявлень 
молодих людей про характеристики iнформаuii, що транслюеться рiзни- 
ми типами ЗМК. Д ля Ух вивчення був використаний авторський вар'ант  
семантичного диферен^ала. Трете завдання -  моделювання кат егорй  
свдом ост i, що опосередковують розум'>ння молодими людьми '>нформа- 
u ii з р'зних типiв ЗМК; здйсню валася за допомогою факторизацИ даних 
семантичного диферен^ала.

Результ ат и досл'дж ення. Установлено, що максимальний ступiнь 
до ври  молодi люди демонструють щодо iнформацi^ про пот очн поди, 
яка отримуеться з iнтернет-порталiв, со ^альни х мереж, а також не
формального сплкування. М'1шмально вони довряю т ь повдомленням в д  
представнишв адмМстрацп, а також вiд телебачення та друкованих 
видань. Порiвняльний анал'з профiлiв о ^ н о к  характерист ик '>нформа- 
u ii для р'зних типiв ЗМ К ('1нтернет-портали, соцiальнi мережi, т елеба
чення i газети) виявив м'ж ними ст ат истично достов'рш вiдмiнностi 
(р < 0,01), за винятком Ыформацп 1нтернет-портал'1в i друкованих ви
дань. У  результ ат i факторного анал'зу зст авлено р'зну юльюсть ка
тегорш, я к  опосередковують розум'шня iнформаuii з р'зних типiв ЗМК, 
що демонструе вищу когштивну складшсть свдом ост i молодих лю дей у 
сферi цифрових мед'а. Зм'>ст трьох провдних кат егорй для р'зних типiв 
мед'а виявився фактично >дентичним.

Висновки. Виявлено прямий взаемозв'язок частоти звернення до >н- 
ф орм а^йного джерела i до ври  до зм>сту повдомлення. У  молодих лю 
дей присутнiй високий ступiнь довiри до неофiuiйних джерел iнформаuiУ 
i низький -  до офiuiйних. В уявленнях молодих людей iнформаuiя з новин- 
них 1нтернет-портал'1в переважно впливае на Ух когштивну сферу, а is 
со^альних мереж i ТБ -  на ем о^йну. Загальним для новин 'в цифрових i 
друкованихмед>а е квалiфiкований пiдхiд до Ух створення. Недиф ерен^йо- 
ванст ь зм ст у кат егорй, що опосередковують розум>ння iнформаuii з 
р'зних типiв ЗМК, доводить Ух малоус&домлюваний характер i актуаль- 
н ст ь  зусиль 'в розвитку сам ост йност i й крит ичност iмислення молодих 
людей.

Клю човi слова: засоби масовоУ комушкацп (ЗМК), iнформаuiя, молодi 
люди, ступiнь довiри, категорп св'домост'!.

М едведская Елена. О собенност и поним ания молоды м и лю дьм и но
вост ной информации из разны х т ипов СМ К
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АННОТАЦИЯ
Цель ст ат ьи -  установить специфику оценки и понимания молодыми 
людьми информации о текущих событиях в стране и мире, получаемой 
из разных СМ К (новостные интернет-порталы, социальные сети, теле
визионные передачи, периодические печатные издания).

М ет оды. Исследование осуществлялось на выборке студентов в 
возрасте от 17 до 23 лет  (девушки, n = 120 и юноши, n = 80). Эмпиричес
кое исследование было направлено на решение т рех задач. Первая -  по
строение иерархии т ипов СМ К по двум критериям (частота обращения 
к источнику и степень доверия к нему). Решалась данная задача посред
ством методики ранжирования и корреляционного анализа полученных 
данных. Вторая -  анализ предст авлений молодых лю дей о характ ери
стиках информации, транслируемой разными типами СМК. Д ля их изу
чения был использован авторский вариант семантического дифферен
циала. Третья задача -  моделирование категорий сознания, опосредую
щих понимание молодыми людьми информации из разных т ипов СМК; 
осуществлялась посредством факторизации данных семантического  
дифференциала.

Результ ат ы исследования. Установлено, что максимальную ст е
пень доверия молодые люди демонстрируют по отношению к инфор
мации о текущих событиях, получаемой из интернет-порталов, со
циальных сетей, а также неформального общения. Минимально они 
доверяют сообщениям от представителей администрации, а также 
от телевидения и печатных изданий. Сравнительный анализ профи
лей оценок характерист ик информации для разных т ипов СМ К (интер
нет-порталы, социальные сети, телевидение и газеты) выявил между 
ними статистически достоверные различия (р < 0,01), за исключением  
информации интернет-порталов и печатных изданий. В итоге фактор
ного анализа установлено различное количество категорий, опосредую
щих понимание информации из разных т ипов СМК, что демонстрирует  
более высокую когнитивную сложность сознания молодых лю дей в об
ласт и цифровых медиа. Содержание т рех ведущих категорий для разных 
типов медиа оказалось фактически идентичным.

Выводы. Выявлена прямая взаимосвязь частоты обращения к ин
формационному источнику и доверия к содержанию сообщения. У  моло
дых людей присутствует высокая степень доверия к неофициальным  
источникам информации и низкая -  к официальным. В представлениях
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молодых людей информация из новост ных интернет-порталов преиму
щественно оказывает воздействие на их когнитивную сферу, а из соци
альных сетей и ТВ -  на эмоциональную. Общим для новост ей из цифровых 
и печатных медиа является квалифицированный подход к их созданию. 
Недифференцированность содержания категорий, опосредующ их пони
мание информации из разных т ипов СМК, доказывает их малоосознавае- 
мый характер и актуальность усилий по развитию самостоятельности  
и критичности мышления молодых людей.
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