echo phrase. The study of English advertising texts shows that the most frequently used imperative verbs are as fol-
lows: buy, try, ask, get, see, call, feel, taste, watch, smell, find, listen, drive, let, look, drink, do, discover, start, enjoy.
Thus, in the English advertisement there is a number of verb combinations, personal and possessive pronouns that
are found in the text very often. They are relevant in interpreting the entire message and its extra-linguistic reality.

Study of some advertising texts lead to the conclusion that the adverbs and adjectives are the key words of the
advertising text. Advertising is full with words "more", "less", "better", "more favorable", "best", "unique", and “su-
per". All these words are signals showing that the advertised brand is compared directly or not with other brands of
the same product category. And the adjectives and adverbs help to create a unique tone of the advertising appeal,
which allows to convey the quality and dignity of the advertised subject. When translated into another language this
fact must be taken into account. When translating advertising texts adjectives and adverbs are used to describe a wide
variety of properties of the advertised product: shape, size, quality, cost, feeling that this product causes. In the Eng-
lish-language advertising the most common adjectives are: natural, sensual, innocent, passionate, romantic, mysteri-
ous, etc. In Russian: noewitl, HosuHKa, NEPEbLI, PEEOTIOYUOHHBIL, HENPOCMOU, HeOObIUHbIL, 8 OMAUYUE OM 0ObIYHBIX
and others. Special attention must be paid to the comparisons that are widely presented in the advertising text. Com-
peting brands that make up the natural class of comparison are usually ignored. In translation, we should take into
account this effect. In some the same linguistic techniques serve to mislead skillfully, while others are to soften the
categorical unpleasant messages or just to make the message more expressive.

Mottos can sometimes be very cultural in nature, so how does one successfully translate them into another
language? The Monarchist League of Canada has chosen the motto ‘Fidelitate Coniuncti’, which means ‘Loyalty
Blinds Us.” But try translating that into Arabic, for instance, and you get ‘Loyalty to Blind Us!” The problem is
clear — literality (there is that word again) is not the way to go.

Wordplay is probably even more challenging than mottos (who are we but mere mottos?) because the effec-
tiveness of wordplay often depends on convolutedly derived meanings. Even native speakers sometimes do not
‘get it’, SO how can we expect someone from another culture to ‘conseguirlo’, which means ‘I get? There is that
literality virus again.

Ah, another class of callous louts that do not care about their own translatability! Shouting slogans may be a
good way of evincing powerful emotions; but, in another language, most of them fall flat. ‘We shall prevail
against all odds’, for example would sound not very emotive if it came out as ‘We shall continue not supporting
every challenges’. Literality is definitely not the way to go.

For a professional translator to capture the true essence of a word or phrase, it is necessary to have a thor-
ough understanding of the history and psyche of a people before assuming that he or she knows the right word to
use. In any case, the translation of advertising texts is a creative process, and sometimes you can think for weeks
about a slogan. If it takes a whole village to raise a child, it takes a whole culture to arrive at that one single word
that perfectly fits the context — and that is the true challenge of translating in the advertising industry.

KPEHNINY A.B. (bpect, BpI'Y nmenn A.C. Iymkuna)
KOMMYHHUKATHBHBIH ITOJX0] B OFYYEHUH HHOCTPAHHOMY A3bIKY
KAK CPEJICTBO ®OPMHPOBAHHA A3bIKOBOH KOMITETEHIIHH
YUYAIIHXCA 5-X KJIACCOB CPEJJHEH ILIKOJIbI

Ipodeccus yuutesst mpemoiaraeT JOCTHKCHHES HA YPOKaxX TaKuX IeNeH, KaKk OpraHu3alus AesTelIbHOCTU
JIETEH 10 IOMCKY U 00paboTKe MH(pOopMAaIuU, 0000IIEHHIO CIIOCO00B AeITeIbHOCTH, IIOCTAHOBKE yueOHOM 3a1a-
gn. ['maBHas ke 3aa4a yIUTEIs] HHOCTPAHHOTO SI3BIKA COCTOHUT B BOCIIUTAHHUU MOTPEOHOCTH B OOIICHUH HA MHO-
CTPaHHOM SI3bIKE, T. €. PA3BUTHUE Y YYAIIUXCS CIIOCOOHOCTEH MCIOJIb30BaTh MHOCTPAHHBIN S3bIK KaK UHCTPYMEHT
0o0IIeHNns B AMAJIore KyJIbTyp M IWBUIM3AIMNA COBPEMEHHOTO Mupa. J[Js 9Toi 1enu nmpenogaBaTeilb UCIOIb3YeT
pa3Hble BHABI HATISIHOCTH, pa3HBIE PSKUMBI padoT, pa3HbIE BHIOB YIPaKHEHHUH, pa3HbIe CpeCcTBAa OOYUCHHS B
KOHTEKCTE Pa3IMYHBIX MOAXO0JIOB (700x00 (K 00yueHHIO) — Oa3UCHAs KAaTerOpHsi METOAMKH, JAroIas mpeacTaBie-
HHUE O B3MIAAAX MCCICIOBATENCH HA CaM SI3bIK M CIIOCOOBI OBJIAJCHUS UM): JIMYHOCTHO-OPUEHTUPOBAHHOTO, JIes-
TEJNEHOCTHOT0, KOMITETEHTHOCTHOT'O, KOMMYHHKAaTHBHOTO, COITATbHO-KYJIBTYPHOTO.

Tak Kak rJ1aBHast 11eJ1b JIF000T0 YUUTENsl THOCTPAHHOTO SI3bIKA CPEAHEH MIKOJIBI — BOCTIUTAHHE B JICTSIX MOTPEOHOCTH
B OOILICHNM Ha MHOCTPAHHOM $I3bIKE, TO HAHOOJIee 1IeJIeCO00Pa3HBIM PEIICHUEM B JJAHHOM KOHTEKCTE OY/IET PUCTAILHOE
paccMOTpeHHe KOMMYHHUKATHBHOTO TOIX0a, KOTOPBIA KaK HUKAKOH IPYTroi MOJEIHPYET peaJbHoe OOMIeHHE, TIPOIece
B3aUMOJICHCTBUS YUAIIIMXCS, B XOJIe KOTOPOTO OHM OOMEHUBAIOTCS MH(OpMAIMEH U BO3ACHCTBYIOT IPYT HA IPyTa.

KOMMyHI/IKaTI/IBHOCTL, KaK €1 KOMMYHUKATHBHOI'O OGy‘{CHI/IH, SABJISICTCS KaTeFOpI/ICI‘/‘I MCTOAWKHU KaK HAYKH,
TJIABHBIM TIPHHIUTIOM O0YYEHUS HHOCTPAHHBIM S3bIKaM U TJIABHOW TEXHOJOTHEH o0y4eHus. [IprHIIT KOMMyHH-
KaTUBHOCTH TPEIIIONAraeT TaAKYI0 HAMPaBICHHOCTh 3aHITHH, TP KOTOPOH IETh U CPEICTBA TOCTIDKEHHS IIeeh
BBICTYTAIOT B €JIMHCTBE, YTO MPE/IIOIaracT Co3/1aHne Ha ypOKax HHOCTPAHHOTO SI3bIKA CUTYallui, MPUOIMKEHHBIX
K peanbHOCTH. [IpHHIMIT KOMMYHHKATHBHOCTH OTPAaXKaeT COACPKAaHNE OOYUCHHS M €r0 OPraHu3aIfio, PeaTnu3y-
IONIYIO CBSI3b S3bIKA, PEUH, OOMICHNS M KYJIbTYphl. KOMMYHHKATHBHOCTD 3aKIIF0YAETCs B IOZOOUH poriecca o0y-
YEeHHS MPOLIECCY KOMMYHUKAIIUH, B3aUMOJICHCTBUS, o0mmeHus. FMiHaye roBops, KOMMYHUKATUBHBIA METOJ[ OCHO-
BBIBAETCsI HA TOM, YTO MPOIECC O0YUCHHS ABISICTCS MOJCIIBIO JKHBOT'O OOIIICHUSL.
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SI3pIKOBas KOMIIETCHIUA 10 IIPpaBy CUUTACTCA OCHOBOIIOJIArarolyM KOMIIOHEHTOM B CTPYKTYpPE MHOS3BIYHOM
KOMMYHHKaTHBHOﬁ KOMIICTCHIINU. Omna MMpEACTaBIIACT 00011 3HaHHE SI3BLIKOBBIX Cp€acCTB, BKIIOYasd rpaMMaTHKY,
JICKCUKY U (bOHeTI/IKy, 1 TOTOBHOCTH ITOJIB30BATHCS UMU B YCTHOM U IMHMCBMECHHOM 06HI€HI/II/I. LICJ'II) YPOKOB HHO-
CTPaHHOIO SA3bIKA B 5-OM KJIacce CpeIHEeH INKOJIbl B KOHTEKCTe KOMMYHHKATHBHOTO MOAX0aa — (hOPMHUPOBAHUE U
Pa3BUTHC Y YHaIIUXCA SI3BIKOBOM KOMIICTCHIIMH, KOTOpasA SABJISICTCA OCHOBOM IUIA IPUMEHCHUA 3HAHHUH O S3BIKO-
BbIX CIMHULAX U ABJICHUAX B IIPAKTHUKE YCTHOﬁ Y IIMCbMEHHOU peun.

HpI/I O6y‘-IeHI/II/I HWHOCTPAaHHBIM S3bIKaAM JUAJIOTHYCCKasA pPCUb ABJIACTCA OAHUM U3 HCOTHbCMIIEMbIX KOMIIOHCH-
TOB, TaK KaK OOJBIIYIO YacTh Pa3TOBOPHOM peur 3aHUMaeT MMeHHO oHa (okosio 70%). be3 ymenus Bectu Oeceny
HEBO3MO>KHO ITOJIHOLICHHOC 06HIeHI/Ie. B ocHose Juaiora JICXKHUT o0MeH PpeIIMKaMHu. B X0A€ HEro mpoucxoauT
MOCTOAHHOC MEPCKIIIOYCHUE CO CIyLIaHWs Ha TOBOPCHUEC, T. €. C BOCIPHUATHUA, IPOTHO3UPOBAHUS, IOHUMAHUA Ha
IJJAHUPOBAaHUE M TOPOXKACHUE cOOCTBeHHOM peun. ClieoBaTeNlbHO, yJamuecs MTOJDKHBI OBJIaJIETh 3aacoM JTrua-
JIOTUYECKUX CJMHCTB THITA «BOIPOC-OTBETY», «IIPEIJIOkKeHHE (MMPOCckda) — OTBETHAS PEakIus», BAPLUPOBATH JICK-
CHUYCCKOEC U rpaMMaTUYCCKOC HAIIOJTHCHUE OTUX €ANHCTB, KOM6PIHI/IpOBaTB 1 IEPCHOCUTH X B HOBYIO CUTYallHUIO.

KoMMyHHKAaTHBHBIC YIPaKHEHUS, TOCTPOSCHHBIC B JUAIOIMUECKOr (PopMe, CIIOCOOCTBYIOT Pa3BUTHIO JIEK-
CHYCCKHX HABHIKOB FOBOPCHHS: YMCHHI OTBEUYATh HA BOIPOCHI, YMEHHUI 3a/aBaTh BOIPOCHL. lcmons30BaHuE pe-
YEBOI'0 KOMMYHUKATUBHOI'O YIIPAXXHCHUSA HAa YPOKE MHOCTPAHHOI'O A3bIKA MOMOTA€T BKIIOYNUTH yYalllUXCAd B YCT-
HOe pedeBoe oOimieHre. Ha KOMMYHHUKAaTHBHOM YIIPaKHEHUM MOXKHO OOCYAMTH Pa3IMYHbIE TEMbI, CBSI3aHHBIE C
HM3y4aeMbIM MaTEPUAIOM Ha YPOKaX U COOBITUAMH, IIPOUCXOIAIIMMH B ITIOBCEIHEBHOM JKU3HH IIKOIbHIKA. HeMa-
JJOBA)XHBIM SABJIACTCA W IMOBTOPCHHUC OJHUX M TCX KEC JHAJTOITMYCCKHUX CIAUHUI], 4YTO o0ecrieunBaeT IMPOYHOCTDH
YCBOCHUA WHOSI3BIYHOMN p€4n, aBTOMATHU3M B BOCIIPOU3BCACHUN PEYEBBIX CTPYKTYP.

Tak, B0 BpeMs MIPOXOXKIACHIS IIeAarormIecKOM IPAKTHKH B OJHOM M3 TOPOACKHX ITIKOJI Ha YPOKaX HEMEIIKOTO S3bIKa
B 5-oM Ki1acce 11 (popMUpOBaHUS SI3bIKOBOM KOMITETEHITUH YUaIllUXCsl JAHHOTO BO3pacTa B paboTe Hall CTUXOTBOPEHUEM

In Paule Puhmanns Paddelboot, da paddeln wir auf See.

Wir paddeln um die halbe Welt, alohaloa hee!

Guten Tag ,auf Wiedersehn!

In Spanien war es furchtbar heif, da stieg der Pedro zu.

Der brachte Apfelsinen mit, die afsen wir im Nu.

Buenos dias, hasta la vista, guten Tag, auf Wiedersehn...

Und in Italien warn wir auch, da kam die Marinella.

Die brachte Tintenfische mit, auf einem grofsen Teller.

Buon giorno, arrivederci, guten Tag, auf Wiedersehn...

JUIs1 OOCYXKIEHUS TIEPCOHAXEH, MX 00pa30B, NICUCTBUN U MPUKIIOYCHUH HCIIONH30BAIMCh KOMMYHUKATUBHBIE
YIpaXHCHUS, HAIIPABJICHHBIC HA PAa3BUTUEC JICKCUYCCKUX HABBIKOB I'OBOPCHMUA. .HGKCI/IKa JAHHOT'O CTUXOTBOPCHUSA
OTpa6aTI:IBaJ'IaCI: B YIPAXXHCHUH, HAIICYaTAaHHOM Ha OTACIBHBIX IJIA KaXXIOI'0 y4allerocCsa KapTodKax, raA€ HYKHO
OBLJIO COOTHECTH PACIIOI0KEHHBIC BPa30pOC YIOMHHAIOIIMECS B CTUXOTBOPEHUHU CTPaHbI, Pa3InYHbIC OOBEKTHI U
MEePCOHaKU. BTOPBIM 3TaroM TaHHOTO yIpasKHEHUs ObLI0, UCTIOIB3Ysl HABOJAALINE BOMIPOCHI, 3aMTMCAHHBIEC Ha J0C-
KE€, 1 HU4YEro 60.]'1]:]].[6, nepeCKa3aTbh COACPIKAHNE CTUXOTBOPCHU:

1. Wer reist mit Paule?

2. Woher kommen die Kinder?

3. Was haben die Kinder mitgebracht?

3aTeM ygarpecs MOoNyJHITH 3aJaHHe TI0padoTaTh B TIapax U COCTABUTH TUAIOT, UCTIONBL3YS ()pa3bl CTUXOTBOPCHUS
(BBIJICIICHBI TTOTYXKUPHBIM IIPUGTOM): OJIMH YYEHHK BBICTYTIAT B POJIM OJHOTO M3 MEPCOHAKEH CTUXOTBOPEHHMS, PYron
YUYaCTHHK Iapbl Opaj Ha ceOst poiib Apyroro rnepcoHaxa. Mx 3amadeii ObLIo, HAXOAICh B 00pa3ax, 00CYIUTh KyJIBTYPHbIC
0CODEHHOCTH CTPaHbl, 0COOEHHOCTH KJIMMaTa TOM YaCTH 3€MHOTO I1apa, OTKY/Ia IPUeXal TOT WM HHOM MEPCOHAK, UTO
OH B3sUI ¢ CO0OI#i B MyTEIIECTBHE U T. 1. Pazymeercs, Bce PEIUIMKK HE TOJDKHBI ObLTH COIEPKATh CJIOKHBIX 000POTOB pe-
YU, OHU JOJDKHbBI 6])].]'[1/1 6I>ITI> TIOCTPOCHHBIMH M3 YK€ 3HAKOMBIX J'IIOGOMy IIATUKIIACCHUKY JICKCHYCCKUX CANHUILL.

Ipu dpopmupoBaHHH SIBIKOBOM KOMIETEHINH, TOMUMO PA3BUTHS THAIOTHYECKOM pedr, HEOOXOAUMO pa3BUBATh
HAaBBIKM U YMEHHSI TI0 Pa3BUTHIO MOHOJIOTHUECKOM peun. VIHTepec y YUeHHKOB BHI3BAIO 33JlaHUE HA 3aIlOJTHEHUE MPO-
IYCKOB — U3 TEKCTa CTHXOTBOPEHHS YOHPAITICH CJI0BA WIIH (ppa3bl, KOTOPHIE BEIONPAIIMCEH U3 MPEIOKCHHBIX BAPUAHTOB.

(DOpMI/IpOBaHI/Ie SI3BIKOBOU KOMIIECTCHIIUHU YC€PE3 COCTABJIICHUC MOHOJIOTUUCCKHUX U JUAJIOTHMYCCKHUX BBICKA3bI-
BaHHUH Ha YpoKax aHTIMHACKOTO S3BIKA — DTO CJ'IO)KHLII\/'I, MHOFOCTyneH‘IaTI)IfI mpouecc, 10CTaTo4YHO HpOTSDKéHHBIﬁ
BO BpeMmeHH. OHAKO CJIEIyeT OTMETHUTD, YTO B y4eOHOM IIPOLIeCCe peabHOE OOIICHHEe HE00X0UMO, TTOCKOIbKY
OHO I'OTOBUT K CBO6OZ[HOMy 06IJ_ICHI/IIO. HOBTOMy TaK BAXHO CO34aBaTb HAa YPOKaxX MHOCTPAHHOI'O A3bIKa CHUTYya-
ouu peajbHOIO O6H.IGHI/I$I, TaK KaK UX YYaCTHUKH GYI[YT BbIHYXXICHBI O6H.IaTI:CSI Ha HCPOAHOM S3BbIKE. Nmenno
9TOT THUII peam,Horo O6HICHI/I${ MOJXXET CTAaTh HA4YaJIOM paGOTLI Hang paSBI/ITI/IeM KOMMYHI/IKaTI/IBHOI‘/‘I KOMIICTCHIIUH.

KPHUCTSI K.C., XOTBKO H.A. (bpect, BpI'Y umenu A.C. ITymkuna)
MEKIIHYHOCTHAA KOMMYHUKAIIHA B HUHTEPHET-IIPOCTPAHCTBE
Ienbto Hamiero MccieqoBaHUS B paMKaxX JAHHOW CTaThbU SBISETCS] aHAIN3 JIMHTBUCTHUECKUX OCOOCHHOCTEH
MEXIMYHOCTHON KOMMYHHKAIMK B VIHTEpHET-MPOCTPAHCTBE, a TAKXKE S3bIKOBOW CIIEIM(DUKUA HEKOTOPHIX CEPBHCOB
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